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There are many beautiful spmbetic materials on the market, but some appli-
cations (and clients) just demand arn glass, The signature work of Joe
Berman Glass Studios, for example, Boasts kiln-cast glass textures available
in many szes and cobors far an aray of contexts, from stairs @ floors or
doors. Glass walls fake up beis space than drywall, belping to streich resl
estate while promaoding a more transparent envirenment, Unforunstely,
tight budgets and schedules can’t always acomavodate the craving for art
glass. But novw there's a way arcund this dilemnis, allowing designens o have
heir art glass in record time without compromisang the botom line,

Berman Glass Editions is a new tegory of premium, pressure-formed,
architectural glass that addresses the growing markal demand for designer
flass that's readily available at an economical price: $25- wo $35-per-sg.-fi. An
independent brand, Berman Glass Edidons B manufsciured by Vancouver-
based Joel Berman Gliss Studics. Berman paoneersd the kiln-cist glass
process more than a decade ago. MNow a mislern processing technigue
combined with the hand-crafted quality of Joel Berman Glass Studios
prodiscts, ensures the Editions glass bears Berman’s signature textures and
dezigns, Available in sheets up 1o 80-in, by 152-in, and thicknestes of 174 in.,
5/16 in., and 5/8 in., Editions glass can be tempered, laminated. or insulated.

"I'mn glad 1o bring my approach to glass art to this new company,” Berean
says. “The problem that most designers face in specifying quality glass is
price and lead time,” he adds, “With tormaround times pushing weeks, not
rvonlhs, many prajects must compromise on elements like glass doors,
wialls, amd partiions to make 3 schedule or budget. This product ling elimi-
fates advance lead times and make affordable, high quality glass readily
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Berman Glass Editions brings Joel Berman's
signature textures for art glass—and Gensler, D.C.'s
pattern design talent—1to architects and designers
in a short lead time

By Diana Mosher

available.” Berman describes it as “ready 1o wear” ghiss that's accessible to all,
noting that it <an be on site within two wecks,

Editions is currently offered in four textares. According to Berman, they're
“what the market demamnds here and now.” and their names reflect this
observation. Etre (French for “1o be™) is an organic texture inspired by the
markings in granite; Aqui (Spanish for "here”™) was designed by Berman
himself and inspired by the patberns of falling rain against a window; lma
i lapanese for “now™) i a lingar texture placed over a subile background of
dtre; and Esto (Spanish for “this™) was developed by Gensber, DG
principal, fordan Goldstein, with Gensler's Seeven Joswick, in <ollaboration
with Berman and his artisans. Esto has subitle depth and dimension that play
with light.

since the Editions manufaciuning process results i a bubli-in repean every
37 im., Derman looked to Goldstein's team for expersence in patiern design
and application while he concentrated on production techniguees and design
pefinement, It's the first time Berman worked wath an owtside design firm,
and also Goldstein's first foray ino Fafferned glass deign. Esto debuted at
MeoCon® 2004, Three to four more Editions patterns will be introduced by
the Berman and Goklsiein team, induding Legno, pictured here,

Like 50 mamy other industry collaborations, this creative partnership was
sparked during NeoCon®, *1 had long been an admirer of Joel's produces.”
says Goldstein, “[Wearly three vears agn| we discovered we have the sarme
design semsibilities” For Editions, the challenge is o create @ building
material that’s also am—and a great design product at a lower price point. [1
also has o offer high quality with umiversal appeal. “We have an apprecia-
tion for partern and texure,” adds Goldstein, “I's a good opportunity for
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